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Agenda

01   Markt trends Amsterdam 

02  Algemene trends en inzichten

03  Expedia Group updates

04  Q&A

05  Take aways

K A M E R N A C H T E N  - G E B O E K T  Y T D

Amsterdam goed gestart; ruim boven verwachting

4

Week 1/6: tm 6/6

Expedia Group groeit in een dalende markt; winnen (behoorlijk) aan penetratie en marktaandeel
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K A M E R N A C H T E N  - G E B O E K T  Y T D

Eerste weken van het jaar ook beter dan andere Europese steden

5

Week 1/6: tm 6/6

Amsterdam Parijs London Barcelona Rome

K A M E R N A C H T E N  - G E B O E K T  Y T D

Rotterdam + Den Haag Q1 slecht gestart, herstellen in Q2
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Week 1/6: tm 6/6

Amsterdam Rotterdam The Hague Utrecht
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K A M E R N A C H T E N  - G E B O E K T  Y T D

Rest van Nederland vanaf mid januari stabiele groei

7

Week 1/6: tm 6/6

Amsterdam Rest NL

G E B O E K T  Y T D

3 & 5* stijgt productie, ADR stijgt overall - niet in lijn met btw verhoging
(ADR stijging in Par, Lon, Bar, Rom hoger – 4* segment eveneens qua productie dalend - 3* segment sterkst stijgend 
hoewel minder sterk dan in Amsterdam)
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G E B O E K T  L 1 2 M ,  T O E K O M S T I G E  V E R B L I J V E N

Juli en Augustus ADR stijging iets boven gemiddeld
(Augustus vroeg geboekt rondom Pride en Formule 1 – YTD geboekt augustus in min (-3%))

Y T D  G E B O E K T  – P R I J S D A L I N G E N  R O N D  D E  3 5 %  V E R  V O O R  V E R T R E K  T O T  D A G  V A N  A A N K O M S T

Drie weken tot datum aankomst; ADR daling van $51
(van 210 naar 159 / vorig jaar was dit 43 (van 206 naar 163)
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Y T D  G E B O E K T  – P R I J S D A L I N G E N  K O R T  V O O R  V E R T R E K  D I E P E R  D A N  V O R I G  J A A R

ADR 2026 – start hoger dan 2025, eindigt echter lager
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ADR $

2025 2026

G E B O E K T  Y T D ,  V E R B L I J V E N  I N  K O M E N D E  1 2  M A A N D E N

Ver vooruit vooral flex, stijging versus vorig jaar

12

+4pp +4pp +5pp +2pp +1pp +2pp +6pp
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G E B O E K T  Y T D

Annuleringspercentage toont stijgende lijn

13

20.0% 22.0% 24.0% 26.0% 28.0% 30.0% 32.0% 34.0% 36.0% 38.0% 40.0%

YTD

QTD

L28D

L7D

En is behoorlijk hoger dan vorig jaar – andere grote Europese steden stijgen eveneens – hoewel minder hard)

K A M E R N A C H T E N  G E B O E K T  Y T D

USA nog grootste feeder, sinds onrust MO dalend(e groei)

14

BWLoSADR $Delta
582.62908%USA
472.319915%UK
402.1184-13%Duitsland
722.62385%Canada
211.6174-9%Nederland
652.823144%Brazilie
452.42266%Gemiddeld
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Y T D  G E B O E K T ,  A A N T A L  K E R N G E T A L L E N

Distributie tariefplannen winnen terrein

Package: +/- 35%
(+15%)

Mobile: 30%
(+8%)

Distributie rates: 5-10%
(+60%)

Corporate: 2%
(+15%)

VIP: 10% Expedia Collect
(+/- 90% aandeel)
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NOTE:

When adding an image into the 

placeholder, make sure to “send 

to back” 

NOTE:

When adding an image into the 

placeholder, make sure to “send 

to back” 

P R O P R I E T A R Y  &  C O N F I D E N T I A L 18

Major sports events, festivals, and concerts extend 

stays and drive exploration beyond host cities

Event Hopping

Iconic road-trips - like Route 66’s centennial -

encourage multi-stop itineraries.

Road Tripping

Work trips blend seamlessly with leisure in cities 

like Helsinki, London, and Oslo. 

Bleisure Hopping
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Veel onderzoek gedaan omtrent advertising: WANDER Resulterend in een framework en checklist



6 / 1 1 / 2 0 2 6

1 1

AI and travel
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of travelers would not trust AI to book 
travel on their behalf

6%
Planning Booking
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Planning Booking Planning Booking
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Alle onderzoeken terug te vinden op onze partner website

https://partner.expediagroup.com/en-us

https://partner.expediagroup.com/en-us
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NEWS
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NEWS
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NEWS
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Partner advantages

- Future reach  : Massive global audience, +70 
countries & 15K cities, 202 million monthly 
users, 46 million UberOne members 

- Traveler Quality : relatively young, digital 
and app-first customer base, frequent usage, 
simple transactions

- Whole-trip potential : Uber states that 
customers using Mobility & Delivery generate 
3x more gross bookings

Partner advantages

- Discovery channel large scale & credible : 
67% have already used AI in their travel 
journey, 89% want to use it for future trips, 
more trusted source for trip planning

- Gives access to high intent travelers earlier 
in the funnel : inspiration and comparison

- More qualified traffic for hotels : AI already 
helps travelers refine destination, dates, 
budget etc before redirecting 

Partner advantages

- Strong visibility with younger audiences 
that are difficult to reach through 
traditionnal travel channels

- Better ability to turn social media into 
traffic and bookings

- Stronger destination and offer appeal 
through influencer storytelling with 
massive reach (150M followers)

US users for now

700k properties 
in Uber App

Uber rides soon 
in Expedia App

150 M followers

Launched with 12 
hours livestream

Dedicated website:
Exspeedia.com

© 2022 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary 34

Traveler Profiles
Find the Travelers You Need to Succeed
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© 2022 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary 35

Traveler Profiles
Find the Travelers You Need to Succeed

Try it Today!

https://partner.expediagroup.com/en-us/traveler-profiles/

Travelads; locale inzichten – Market Managers adviseren



6 / 1 1 / 2 0 2 6

1 9

TO ADD BACKGROUND IMAGE:

Move scrim layer to the side, then drag 
and drop your picture into background 
placeholder.

To reposition: Use the crop tool to move 
or scale image to size.

To change picture: Right click > Change 
picture > From a file

To adjust scrim: Right click > Format 
shape > Transparency > Set between 
65% and 100%

Agenda

01   Markt trends Amsterdam 

02  Algemene trends en inzichten

03  Expedia Group updates

04  Q&A

05  Take aways

To change 
background image:

Right click > Format 
background > Picture 
or texture fill > insert 
or use copy an image 
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38

Take aways

Content
Streef naar 100% content score 

(geen info=geen match)

Content is king = zowel voor 
differentiatie als upsell

Pricing Stand out
Zorg voor up-to-date prijzen en 
beschikbaarheid van alle 
kamertypes en alle 
tariefplannen

Middels content

Middels additionele tools zoals 
TravelAds en Accelerator
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© 2022 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary

Q&A

© 2022 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary
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Scan voor contactgegevens

Barbara Akkermans

Area Manager Market Management 
Amsterdam & Regional Netherlands

41

Appendix
42
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Appendix

01   Additionele inzichten

02  Expedia Group UVP – B2C / B2B en het belang van compliance

Y T D  G E B O E K T

Internationale bezoeker brengt veel waarde naar de stad
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Y T D  G E B O E K T

>50% boekt 31+ dagen, 63% blijft 3 nachten of langer
F U T U R E  S T A Y S  O N  T H E  B O O K S

Kamernachten 4* blijven achter, ADR redelijk op pijl

Alle hotels

4* hotels
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H E R H A L I N G  S L I D E  A N A L Y S E  V O R I G  J A A R ;  A D R  D A L I N G  A M S T E R D A M  N A  I N V O E R I N G  1 2 , 5 %

Amsterdam ADR daalde (ook sneller dan andere steden)

-13.0%

-8.0%

-3.0%

2.0%

7.0%

12.0%

Q1 ADR Q2 ADR Q3 ADR Q4 ADR

ADR stijging  / daling 2024

Amsterdam

P R O F I E L  G E M I D D E L D E  U S  R E I Z I G E R  E X P E D I A  G R O U P  N A A R  A L L E  B E S T E M M I N G E N

Wat inzichten vanuit onze Media Solutions zijde
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P R O F I E L  U S  R E I Z I G E R  S P E C I F I E K  N A A R  A M S T E R D A M

Amsterdam onderdeel van geheel, veel premium nachten
The AI trust GAP
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Lodging & 
transport partners

Travelers

Our brands

Our B2B distribution network

Inventory

Bookings

Inventory

Bookings

One marketplace, endless 
opportunities for your properties.

Corporate 
travel 

Loyalty 
programs

Retail Travel 
suppliers

52
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Brand power that drives more stays

53
Source: Expedia Group internal data, 2024
*Includes territories 54

Our vast B2B distribution network spans across the globe

B2B partners 
70K+

Travel agents 
150K

Countries*

230
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Our three major B2B travel distribution products

55

White Label Template Expedia TAAP
Travel Agent Affiliate Program

Rapid Hotel API

© 2025 Expedia, Inc, an Expedia Group Company. All rights reserved. Confidential and proprietary.

EG’s B2B Network brings demand from high 
value traveler segments

+29%

+4%

+18%

+17%

+24%

+61%

+26%

+28%

+74%

Average day rate

Average length of stay

Average booking window

… vs rest of EG business

Loyalty Travel supplier Travel agencies
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Connect with 
leading travel 
brands globally 
Capture B2B demand in addition 
to what you already receive 
through our EG brands with B2B 
Distribution Rates.

0 1  |  O V E R V I E W
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